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The NAB Show Survival Guide: How to Navigate the Floor Like a
Problem Solver

Figure 1 - The NAB Show - 50000 Attendees, 1100 booths, 575000 square feet across a distance of 1 mile

Every April, the broadcast, media, and production worlds descend on Las Vegas for one of the major
events in our industry: NAB Show.

If you’ve never been, it’s hard to grasp the scale.

e Over1,100 booths.
e More than 50,000 attendees.
e 575,000 square feet of exhibit space.

e Spread across multiple halls covering a mile.

By the end of day one, most people are exhausted, overwhelmed, and wondering if they learned anything
useful.



And after attending NAB for many years, I’ve noticed something interesting.

Most people make the same three mistakes every single year.

They try to see everything.

They focus on products instead of workflows.

And they spend all their time talking to vendors rather than to other engineers and production teams.

The truth is, NAB can be one of the most valuable events of the year... or one of the biggest wastes of
time.

The difference comes down to one thing:
Having a plan before you walk onto the show floor.

If you’re planning to attend NAB this year and want help building your plan, just call or text me at 949-
954-5290 or email me at jim@vidovation.com. I’m happy to compare notes and help point you toward
the technologies and partners that are worth your time.

But first, let’s talk about how to approach the show like a problem solver.

Why NAB Matters More Than Ever

The broadcast and media industry is in the middle of one of

the biggest technical transitions we’ve ever seen. \’ \ » SHOW
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In just the last few years, we’ve watched major shifts happen
across the entire video ecosystem:

e Alin production workflows

¢ Remote and at-home production workflows

¢ Wireless camera systems replacing cable runs

¢ Bonded cellular replacing satellite trucks

e [P transport replacing SDI infrastructure

¢ Private 5G networks for live production

e SRT and IP video networking

e [IPTV and digital signage for enterprise video distribution

These are not small upgrades.
They are fundamental changes to how workflows operate.
And NAB is one of the few places where you can see all these technologies working together.

But only if you know where to look.



The Three Biggest Mistakes People Make at NAB

After walking the NAB floor for years, the patterns become obvious.

Let’s start with the most common mistakes.

Mistake #1: Trying to See Everything

You can’t.
The NAB show floor is massive.

If you tried to visit every booth, you’d spend four full days walking nonstop and still miss half of the
vendors.

The people who get the most value out of NAB usually do the opposite.

They pick 5to 10 key companies they want to see and focus on those conversations.

Mistake #2: Looking at Products Instead of Workflows

This one happens constantly.
Someone walks up to a booth and says:
“Show me your new product.”

But the real question should be: In what production scenario does this technology provide the most
benefit, and how does it change or improve your current workflow?

A wireless camera system by itself doesn’t solve a problem.

Neither does bonded cellular.

Neither does fiber transport.

The value lies in understanding how these pieces fit together into a production architecture.
For example:

A wireless camera captures the event; a bonded cellular link transmits the signal from the field to the
studio; SRT transport reliably moves the stream over IP networks; remote production enables centralized
control room operations; and IPTV distribution delivers the final content to multiple endpoints.

When you start thinking in terms of workflows rather than products, the entire show floor suddenly
becomes much easier to navigate.



Mistake #3: Talking Only to Vendors

Vendors are important.

But some of the best insights at NAB come from other engineers, producers, and system integrators
walking the floor.

These conversations often answer questions like:

e Whatis workingin the field?

¢  Whichtechnologies integrate well together?
e What problems are people running into?

¢ What new workflows are emerging?

e How to successfully harness Al?

That kind of knowledge rarely comes from a brochure.

The Right Way to Approach NAB

Instead of starting with booths, start with the problem you’re trying to solve.
Before you even step onto the show floor, ask yourself:

e How can we integrate Al into production workflows that improve efficiency, reduce costs, and
unlock the value of media archives?

e Are we trying to improve remote production workflows?

e Do we need lower latency wireless cameras”?

e Are we trying to move video more reliably over bonded cellular networks?

e Do we need SRT video transport over IP networks?

e Are we deploying IPTV systems across facilities?

e Are we exploring private 5G networks for production?

Once you define the problem...

The right booths become obvious.

The Technologies I’'ll be looking at NAB

Every year, | walk the NAB floor with clients, partners, and colleagues who are trying to solve real
engineering challenges.

Here are some of the key technological areas we’ll be discussing this year.



Al for TV & Broadcast Production Workflows

Insights from the HPA Tech Retreat highlight how Al is fE et A Waridow BRI
becoming embedded across the entire media production
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Figure 2 - Broadcast Al Workflow Pipline

Key Al Applications in Broadcast Workflows

e Video Enhancement: Al tools improve footage with noise reduction, upscaling, stabilization, and
frame interpolation.

e Medialntelligence & Search: Al video analysis automatically generates metadata and enables
powerful search across large video libraries.

¢ Cloud Collaboration: Al combined with cloud platforms enables real-time collaboration and
automated metadata generation on remote media files.

e Production Automation: Al tools assist with script breakdowns, scheduling, shot lists, and
production planning.

e Localization & Accessibility: Al automates subtitles, translation, and dubbing to accelerate global
content distribution.

e Compression & Bandwidth Optimization: Al-enhanced codecs improve video quality while
reducing bandwidth requirements for live and remote production.

e Virtual Production: Al-generated environments and camera tracking technologies enable faster
creation of virtual studios and immersive production sets.

Together, these innovations show how Al is evolving from experimental tools into core infrastructure for
modern broadcast and production workflows.



Wireless Camera Systems

Wireless cameras have become essential for modern live
production.

Sports broadcasters, news crews, and production teams
increasingly rely on wireless camera links instead of
running hundreds of feet of cable across venues.

Not all wireless systems are equal. Figure 3 - Wireless Camera Systems
Key questions | often discuss with teams include:

e What latency is acceptable for your production workflow?

¢ What RF environment are you operating in?

¢ Doyouneedroaming coverage across large venues?

¢ How does the wireless system integrate with your existing video infrastructure?

These are exactly the kinds of discussions that are best had face-to-face at NAB.

Bonded Cellular for Remote Broadcasting

One of the biggest changes in live production over the last
decade has been the rise of bonded cellular
transmission.

Instead of relying on satellite trucks, many production
teams now use multiple cellular connections combined
into a single high-reliability link.

Bonded cellular can reduce costs and simplify remote

broadcasting. Figure 4 - Bonded Cellular for Remote Broadcasting, Live
Reality TV & Sports

But again, the technology only works when the workflow is
designed correctly.

Teams often need guidance around:

¢ Network redundancy
* Latency management
e Transport protocols like SST and SRT
¢ Integration with production systems

These are conversations | have with broadcasters every week.



Remote Production Workflows

Remote production is one of the most important
developments in the industry.

Instead of sending full production crews and equipment to
every event, organizations are increasingly producing
events from centralized control rooms.

This model can reduce costs while boosting efficiency.

Figure 5 - Remote Prouction Workflows

But implementing remote production requires careful
planning.

You need to think about:

e Video Transport

¢ Network reliability

e Latency

e Camera control

¢ Monitoring and return feeds

At NAB, you can see many of these technologies working together in real time.

Video Networking and SRT vs SST Transport

IP video transport has become a
cornerstone of modern broadcast Live video transport protocols for high quality

and low latency video over unmanaged networks.
workflows.

Protocols like SRT (Secure 51—
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quality video delivery over wireless

cellular network connections. Figure 6 - Video Networking and SRT vs SST Transport

But designing a reliable video network involves more than choosing a protocol.



It requires understanding:

¢ Network observability

e Latency optimization

¢ Bandwidth management
e Redundancy strategies

These topics are becoming central to many conversations at NAB.

IPTV and Digital Signage Deployments

Outside of broadcast, another area growing rapidly is IPTV
and digital signage distribution.

Enterprises, universities, government agencies, and sports
venues increasingly rely on IPTV networks to distribute
video content internally.

These systems can deliver: Figure 7 - Corporate IPTV & Digital Signage across your
Network

* Live broadcast feeds

¢ Internalvideo channels

e Digital signage content

* Emergency messaging

e Training and information systems

Many organizations underestimate the power of a well-designed IPTV system.

But once deployed properly, it becomes the backbone of an organization’s internal video
communications.

Private 5G for Production

The Rise
Another topic generating high interest lately is private 5G networks. Of Private 5G

A Challenger to Wi-Fi and Public 5G
for Mobile Transmitters & Encoders

Private 5G allows organizations to deploy their own dedicated cellular
network infrastructure for production environments.

This can offer advantages such as:

e Predictable performance
¢ Dedicated bandwidth
* Improved reliability

e Lower latency

Figure 8 - Private 5G a Challenger to
While still evolving, private 5G is becoming an important technology to Wi-Fi and Public 5G for Mobile
Remote Production

watch in the broadcast and production space.



Why | Walk the NAB Floor with Clients

One of the things | enjoy most about NAB is helping clients and partners navigate the show.

Instead of wandering the halls looking at random booths, we focus on specific technical challenges.
For example:

e A sports network might be evaluating wireless camera options.

e Agovernment agency might be exploring bonded cellular for field operations.
e Auniversity might be planning an IPTV deployment across campus.

e A production company is considering using Al to aid its production workflows.

Each of these conversations leads us to very different parts of the show floor.
The goal isn’t to pitch products.

The goal is to solve workflow problems, not push products.

The Real Value of NAB

The real value of NAB isn’t just seeing new technology.

It’s the conversations that happen around that technology.
Engineers comparing notes.

Production teams sharing lessons learned.

Integrators discussing real-world deployments.

Those conversations often spark ideas that lead to better systems, better workflows, and better
production outcomes.

A Quick NAB Tip from Someone Who’s Walked the NAB Floor 31 Times

If you remember one thing from this article, let it be this:

Don’t start with booths. Start with the problem you’re trying to solve.

Every year, | see teams spend four days wandering the show floor, looking at technology that may or may
not fit their workflow.

But when you start with the problem first, the right booths become obvious.



The Big Question:

Are you planning to attend NAB this year?

If so, I'll be on the show floor meeting with several of our partners and customers working on projects

involved:

Wireless camera systems

Bonded cellular transmission

Remote production workflows

IPTV & digital sighage deployments

Private 5G production networks

Video networking and SRT transport

Al Tools to Accelerate Production Workflows

If you’re attending and want to compare notes, just call or text 949-954-5290 or email
jim@vidovation.com.

We can grab a quick coffee and talk through what you're working on this year.

Sometimes a 15-minute conversation can save you hours of wandering the show floor.

And if | can point you toward the 2-3 booths that solve your problem, that alone can make the trip
worthwhile.

Final Thought

NAB is one of the best opportunities of the year to see where the industry is headed.

But like any major event, the value you get from it depends entirely on how you approach it.

Walk the show floor like a tourist, and you'll leave overwhelmed.

Walk the show floor like an engineer with a plan, and you'll leave with ideas that shape your next
generation of video workflows.

If you'd like help building a quick NAB game plan, just call or text 949-954-5290 or email
jim@vidovation.com.

Looking forward to seeing many of you in Las Vegas.

Jim Jachetta, CEO
VidOvation.com
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